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transcosmos Will Pair up with Omni-Channel Marketing Tool “OFFERs” and FreakOut 
DMP/DSP 

It Will Begin by Targeting Advertisement Utilizing Such Data as Access to Brick-And-Mortar Stores 
and Coupon Usage History 

transcosmos inc. (Headquarters: Tokyo, Japan; President and COO: Masataka Okuda; TSE First Section: 9715; 
hereafter, transcosmos) and FreakOut, Inc. (Headquarters: Minato-ku, Tokyo; President: Ken Honda; hereafter, 
FreakOut) have paired up OFFERs, which is offered by a transcosmos subsidiary Leonis & Co. (Headquarters: 
Shinjuku-ku, Tokyo; Partners: Keiji Ito and Matsutomo Uenishi), a private DMP “Mother” offered by FreakOut, and 
DSP (Demand Side Platform) “FreakOut” to start delivery of targeting advertisement utilizing data such as access to 
the brick-and-mortar stores, history of coupon usage, and history of application views. 

With the domestic SmartPhone popularity and SmartPhone usage time have increased significantly, and 
opportunities to obtain data not only online but offline increased, expanding the possibility of realizing marketing 
measures to fit each company’s own users better.  

This collaboration of “OFFERs” and FreakOut DMP/DSP would allow consolidation of offline data (access to 
brick-and-mortar stores, coupon usage history, visits to events, starting applications, page views, and purchase 
history, etc.) with online data (behavior history on the websites and outside audience data, etc.) in order to be utilized 
on DSP “FreakOut,” making it possible to deliver more personalized advertisement to each individual.  

Through this, the most appropriate advertising contents to match the users’ online and offline behavior history can be 
delivered, such as advertisement promoting new application download, advertising promoting usage of the 
downloaded applications for those users with less usage frequency of those downloaded applications, and 
advertising promoting those who have merely viewed the coupons but not yet have used them. 

transcosmos will continue to support its corporate clients’ marketing efforts by strengthening its cooperation with 
FreakOut in development of the measures connecting online with offline. 



* transcosmos is a registered trade name or trademark of transcosmos inc. in Japan and other countries.
* Other company names and product or service names mentioned are registered trade names or trademarks of various 
other companies.

- About Omni-Channel marketing tool OFFERs
OFFERs is a marketing software capable of one-on-one offer (coupon/recommendations) delivery, management, 
and analysis which was developed by Leonis & Co. and distributed by transcosmos. By implementing OFFERs, time, 
offer, data analysis utilizing the contents of the app, location information, and membership/POS, etc. can be 
consolidated per each individual, so an advanced Omni-Channel analysis with purchase information added 
becomes possible. * BI tool is used for analysis linked with outside services.

- About Demand Side Platform “FreakOut DSP”
DSP is a platform to make real-time judgments as to how beneficial the available advertising display opportunity (= 
Impression) out of a vast inventory of advertisement spots is and to purchase only the necessary impressions for the 
advertisers at appropriate pricing by the interacting audience auctioning at an appropriate price, therefore maximizing the 
advertising effects for the advertisers (purchasers).
DSP ”FreakOut” has been on the market since 2010 as Japan’s first DSP and has been used for various purposes from 
brand recognition promotion to sales promotion.
URL: https://www.fout.co.jp/advertiser *Japanese text only 

About transcosmos inc. 
transcosmos launched operations in 1966. Since then we have combined superior “human resources” with up-to-date 
“technological” capabilities to enhance the competitive strength of our clients by providing them with superior and valuable 
services. transcosmos currently offers Cost Reduction Services (Contact Center, HR/Financial/Sales Back Office, Order 
Management/SCM, System Development/Management etc.) and Sales Expansion Services (Big Data Analysis, Internet 
Advertising, Website Construction/Management, Smartphone/SNS Utilization, Telemarketing etc.). transcosmos continues 
to pursue operational excellence by providing these services through our 156 locations in 26 countries with a focus in Asia. 
Furthermore, following the expansion of E-Commerce market on the global scale, transcosmos provides a comprehensive, 
one-stop global E-Commerce service to deliver our clients' excellent products and services to consumers in 36 countries. 
transcosmos aims to be the “Global BPO Partner” of our clients to provide them with high quality BPO services on a global 
scale. 

About FreakOut, Inc. 
FreakOut, Inc. is a marketing technology company which offers DSP for purchasing advertisement spots and DMP which 
offers data asset management tools for its clients. 
Currently, FreakOut, Inc. provides technology infrastructure to support DSP/DMP business for over 120 advertising 
agencies; and at the same time, over 5,000 accounts including communication carriers, airlines, beverage makers, and 
toiletry companies make full use of FreakOut, Inc.’s platform. (https://www.fout.co.jp) 

Inquiries from the media should be forwarded to 
transcosmos inc. Public Relations & Advertising Department 

Email: pressroom@trans-cosmos.co.jp 


