
 

 

 

 

 

March 23, 2016 
transcosmos inc. 

transcosmos Develops an Advertising Creative Producing Method “Gorilla” that Applies 
Psychology for Enhancement of Ad Operation Services 

Highly Effective for Operational Optimization of Smartphone × In-Feed Ad that Creative Is Most Important 

transcosmos inc. (Headquarters: Tokyo, Japan; President and COO: Masataka Okuda; TSE First Section: 9715; 
hereafter, transcosmos) has developed “Gorilla” advertising creative producing method applies psychology to 
improve advertising effectiveness for enhancement of creative producing servicesof Ad Operations. 

By in-feed ads and native ad are in a same content on the timeline of media, it is more important to optimize 
advertising bid and operations and improve advertising creative performance such as Banners and Landing Pages 
countinuously. 

Last year, transcosmos launched a professional team called “Marketing Psychology Lab” (Representative: Yuichi 
Shiroshita) to research the application of psychology for advertising creative. The objective of this lab is to improve  
advertising effectiveness and UI/UX enhancement for websites. “Gorilla”,which is an advertising creative producing 
method, is not depended on the “intuition and experience” of designers and planners, but on the method to produce 
creative content logically by using a variety of psychological approaches. By studding the elements such as catch 
copies and graphic designs which elicit customers’ response easiliy depending on their psychological state with  
banners and  landing pages, it does not only motivate the customers’ interest and purchase mind, but also 
increases leads to promotion of Web page browsing and purchase behavior as a result. 

In fact, as a result of producing and operating the creative content for in-feed ads with “Gorilla,” there are the cases in 
which Click-Through Rate (CTR) has been improved by 20% on average, and also the instances of reducing the 
Cost Per Acquisition (CPA) to 1/3 while doubling the conversion rate (CVR). 

 

 



transcosmos will provide advertising creative producing using “Gorilla” to 60 companies during 2016 fiscal year. In 
the future, transcosmos will continue to promote research and development for the improvement of Internet 
advertising effectiveness in order to support the marketing of our client companies 
 
* Two-factor theory is a theory proposed by the American psychologist Frederick Herzberg. The theory indicated that 
the factors for achieving human satisfaction and the factors for resolving dissatisfaction are separate elements from 
the research on work motivation.  transcosmos has been replaced work motivation with the purchase motivation for 
goods and services and has applied to creative production. 
 

* transcosmos is the registered trade name or trademark of transcosmos inc. in Japan and other countries. 
* Other company names and products and service names stated in this document are the registered trade names or 
trademarks of various other companies. 
 
About transcosmos inc. 
transcosmos launched operations in 1966. Since then transcosmos have combined superior “human resources” with 
up-to-date “technological” capabilities to enhance the competitive strength of our clients by providing them with superior and 
valuable services. transcosmos currently offers Cost Reduction Services (Contact Center, HR/Financial/Sales Back Office, 
Order Management/SCM, System Development/Management etc.) and Sales Expansion Services (Big Data Analysis, 
Internet Advertising, Website Construction/Management, Smartphone/SNS Utilization, Telemarketing etc.). transcosmos 
continues to pursue operational excellence by providing these services through our 159 locations in 29 countries with a 
focus in Asia. Furthermore, following the expansion of E-Commerce market on the global scale, transcosmos provides a 
comprehensive, one-stop global E-Commerce service to deliver our clients' excellent products and services to consumers 
in 40 countries. transcosmos aims to be the “Global BPO Partner” of our clients to provide them with high quality BPO 
services on a global scale. 
 
 
 

Inquiries from the media should be forwarded to 
transcosmos inc. Public Relations & Advertising Department 

Email: pressroom@trans-cosmos.co.jp 
 
 
 


