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transcosmos Develops 360 Panorama VR App “UNITED ARROWS ROPPONGI 360° VR” 
Delivers Virtual Experience of UNITED ARROWS ROPPONGI HILLS Store 

Supports providing VR experience of the brand’s flagship store, showcasing the concept of Japanese 
identity and diversity  

transcosmos inc. (Headquarters: Tokyo, Japan; President and COO: Masataka Okuda; TSE First Section: 9715; 
hereafter, transcosmos) today launched the 360° Panorama VR app, which delivers virtual experience of 
ROPPONGI HILLS flagship store of “UNITED ARROWS (hereafter, UA)”, the major brand of UNITED ARROWS 
LTD. 

UA ROPPONGI HILLS store celebrated its renewal opening in 
September 2016, as UA’s flagship store, boasting the largest floor space 
exceeding 1,400 square meters. The store represents the next 
generation UA, balancing the Japanese identity and the appeal of select 
shop which creates a world of diversity. 

transcosmos has developed the VR app which enables the users to 
virtually experience the charm of the new UA store via 360° panoramic images and supports UA to deliver the new 
value of experience to their customers.  

Links and hotspots are set on the 360° panoramic images enable the users to virtually walk around the enormous 
floor and check detailed information of each section and item at hotspots.  

“We are delighted and proud to release the service. As the layout of UA ROPPONGI HILLS store, the duplex-style 
building with large floor space, fits with the features of VR, we have decided to develop the app,” said Hisashi Oya,  
Information Systems Department at UNITED ARROWS LTD. “Initially, we thought it will take time and cost to 
develop an app, but it only took less than a month after photo shooting. We have fully considered the optimum 
presentation to show our store in a way which makes the customers feel as if they were actually in the store, enjoying 
shopping and also make them visit the store after having virtual store tour. I am confident that the app has become 
one of our tools to communicate the appeal of our store to our customers in a unique way which is different from 
website or magazines. We appreciate transcosmos’s professional VR team for developing the app, leveraging the 
innovative VR technology, to bring the benefits to the customers that only VR can offer, as well as for reflecting all the 
messages that our company wanted to deliver to our customers via the app. Going forward, we will take on a 
challenge to bring a new shopping experience, capitalizing on VR technology.” 
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transcosmos inc. Public Relations & Advertising Department 

Email: pressroom@trans-cosmos.co.jp 

 
■App Overview■ App UNITED ARROWS ROPPONGI 360° VR 

Price Charge free 
Supported 
OS 

iPhone, iPod touch and iPad compatible iOS8.1 and later  
Android version 4.1 and later  

URL 【iOS】https://itunes.apple.com/jp/app/united-arrows-roppongi-360-vr/id1160620096 
【Android】https://play.google.com/store/apps/details?id=jp.co.unitedarrows.vr 

 

* transcosmos is a trademark or registered trademark of transcosmos inc. in Japan and other countries. 
* Other company names and product or service names used here are trademarks or registered trademarks of respective 
companies. 
 
About UNITED ARROWS LTD.  Visit from: http://www.united-arrows.co.jp/en/shop/  
Founded in 1989, UNITED ARROWS LTD. opened UNITED ARROWS (UA) SHIBUYA as its first UNITED ARROWS 
store and opened UA HARAJUKU, the flagship store, in 1992. UNITED ARROWS LTD. operates select shops that market 
a broad mix of designer brand products procured both in Japan and overseas, private label brand men’s and women’s 
clothing and accessories as well as miscellaneous items. Targeting a discerning customer base, the Company boasts 18 
distinct store brands and 256 stores. Based on the overarching Mission Statement of UNITED ARROWS LTD., “It’s All 
About the Customers”, the Company continues to improve its customer service to deliver the Company Policy, “setting new 
standards of Japanese lifestyle and creating globally recognizable value by seamlessly combining Japanese culture and 
traditions with those of the west.”  

About transcosmos inc.  Visit from: http://www.trans-cosmos.co.jp/english/  
transcosmos launched its operations in 1966. Since then we have combined superior “people” with up-to-date “technology” 
to enhance the competitive strength of our client companies by providing them with superior and valuable services. 
transcosmos currently offers Cost Reduction Services (contact center, back-office service for HR/Financial/Sales depts., 
order management and SCM, system development & operation etc.) and Sales Expansion Services (big data analysis, 
internet advertising, developing & operating website, smartphone/SNS utilization, telemarketing etc.). transcosmos 
continues to pursue Operational Excellence by providing these services through our 163 locations in 29 countries with a 
focus in Asia. Furthermore, following the expansion of e-commerce market on the global scale, transcosmos provides a 
comprehensive One-Stop Global E-Commerce Services to deliver our clients companies' excellent products and services 
to consumers in 46 countries around the globe. transcosmos aims to be the “Global BPO Partner” of our client companies, 
providing them with high quality BPO services on a global scale. 

 
 

 
 
 

 


